
In the dynamic world of Telehealth and Telemedicine,
where innovation and adaptability are the keys to success,
one company found itself at a crossroads. Elite Health
Online, a pioneer in delivering digital healthcare solutions,
faced the daunting challenges of stagnant growth and
stringent regulatory advertising constraints.

These hurdles threatened to stifle their mission to
revolutionize patient care through technology. It was at this
critical juncture that Elite Health Online made a strategic
decision that would alter its trajectory -

They partnered with Luce Media.

A Journey of
Transformation and Triumph
Elite Health Online Case Study



Introduction
This eBook unfolds the remarkable journey of how
strategic marketing became the catalyst for
growth, turning challenges into opportunities and
redefining the landscape of digital healthcare.
With Luce Media at the helm, a story of innovation,
strategic foresight, and unwavering commitment
to excellence began to unfold.

The narrative that follows is more than an
aggregation of impressive metrics and numbers; it
is a testament to the power of visionary strategies,
the effectiveness of innovative solutions, and the
relentless pursuit of excellence. It is about breaking
free from the shackles of conventional
approaches and embracing new methodologies
that resonate with the evolving needs of the
modern healthcare consumer.



Setting the Stage
for Transformation

Despite offering groundbreaking healthcare
solutions, EHO faced challenges in expanding its
patient base and increasing brand visibility. Elite
Health Online is a renowned provider of telehealth
services, offering convenient and accessible
healthcare solutions to patients nationwide. With a
commitment to innovation and quality care, EHO
has built a strong reputation in the industry.
However, despite its stellar offerings, EHO faced
challenges in expanding its patient base and
increasing brand visibility.

Challenges to Overcome:

Monthly new patient numbers
plateaued around 70, despite
multiple marketing efforts.

 FTC regulations limited advertising
avenues for products, posing a
significant challenge.

Stagnant Growth: Regulatory Restrictions: Limited Online Visibility:

Limited Avenues for Outreach Misinformation in the Public Eye
Marketing channels and new
avenues for reach were under utilized,
creating no new engagements.

Misinformation about products
created untrustworthy
impressions with consumers.

Low website traffic and inadequate
online presence hindered lead
generation and brand awareness.



Approach and Strategy

Strategic Action Plan

Thorough Analysis

Luce Media embarked on a comprehensive approach to
address EHO's challenges and unlock growth opportunities

Diversified Marketing Channels

Product Launch Support

Content Generation and Automation

Educational Podcast

Armed with insights from their thorough analysis, Luce Media crafted a
detailed 28-page Marketing Strategic Action Plan. This comprehensive
document served as a blueprint for the next 18 months, outlining specific
goals, objectives, and strategies tailored to EHO's unique needs and
objectives. From overarching marketing goals to granular tactics and
timelines, every aspect of the plan was meticulously crafted to ensure
alignment with EHO's vision and priorities.

Before diving into strategy development, Luce Media knew the importance of understanding EHO's business landscape
inside out. Through extensive market research, competitor analysis, and data mining, they gained valuable insights into
EHO's strengths, weaknesses, opportunities, and threats. This in-depth assessment allowed them to pinpoint key pain
points and growth drivers, laying the groundwork for informed decision-making and targeted strategies.

Recognizing the limitations of traditional advertising, Luce Media adopted a
holistic approach to marketing that leveraged a diverse range of channels.
Video marketing, SEO optimization, and social media emerged as key
pillars of their strategy, allowing them to engage with audiences across
multiple touchpoints and platforms. By diversifying their marketing
channels, they not only expanded EHO's reach but also enhanced brand
visibility and fostered deeper connections with prospective patients.

Launching new products and services is a pivotal moment for any business, and Luce Media was there every step of the way to
ensure EHO's success. From conceptualization to execution, they provided end-to-end support for product launches, including
website development, messaging, and affiliate marketing strategies. By orchestrating seamless and impactful launches, they
helped EHO maximize visibility, generate buzz, and drive uptake of new offerings.

Content is king in the digital age, and Luce Media understood the importance of delivering relevant, compelling content to EHO's
audience. Leveraging cutting-edge AI technology, they created custom content tailored to EHO's target demographics and
implemented automation processes to streamline lead generation and appointment booking. This not only saved time and
resources but also ensured a consistent and personalized experience for prospective patients at every touchpoint.

In an era of information overload, education and engagement are key drivers of brand awareness and loyalty. Recognizing this,
Luce Media established a weekly video podcast to serve as a platform for increasing brand awareness and educating
audiences about EHO's offerings. By delivering valuable insights, expert opinions, and actionable tips, they not only positioned
EHO as a thought leader in the telehealth space but also fostered trust and credibility among prospective patients.

In essence, Luce Media's comprehensive approach was built on a foundation of strategic analysis, innovative tactics, and
unwavering dedication to EHO's success. By combining data-driven insights with creative excellence, they unlocked growth
opportunities, amplified brand visibility, and propelled EHO to new heights in the competitive telehealth landscape.



With a solid strategy in place, the implementation phase kicked off with vigor
and determination. Collaborating closely with EHO's team, Luce Media embarked
on a journey marked by agility, adaptability, and innovation. From product
launches to website development, content generation, and automation, every
aspect of the marketing strategy was executed with precision and purpose.
Continuous monitoring and optimization ensured that the strategy remained
aligned with evolving market dynamics and customer needs.

As the journey of transformation continues, the partnership between EHO and
Luce Media stands as a testament to the power of strategic collaboration in
navigating the complexities of the telehealth landscape. With unwavering
commitment and a shared vision for success, they are poised to chart new
horizons and redefine the future of telehealth marketing.

The Implementation and
Communication Journey

Luce Media collaborated closely with EHO's team to align
strategies with business goals and objectives.

Iterative testing and optimization were conducted to
refine strategies and maximize results.

Key performance indicators (KPIs) were monitored regularly
to track progress and identify areas for improvement.

The strategy was flexible and adaptive, allowing for
adjustments based on market dynamics and evolving
customer needs.

Collaborative Partnership

Agile Approach

Continuous Monitoring

Adaptive Strategy



The results of Luce Media's efforts were nothing short of remarkable. Website traffic saw a meteoric rise, with monthly
online sessions skyrocketing from a modest 5.3k to an impressive 51k, totaling 615k users for the year. Social media
platforms became a hub of engagement, attracting new users and converting them at rates far exceeding industry
standards. Ad campaigns proved to be a game-changer, generating significant revenue and amplifying EHO's online
visibility to unprecedented levels.

Remarkable Results and
Transformative Impact

Ad Campaigns: Generated $116k revenue with a 2.53x ROI for one component, reaching 3.57 million impressions.
Achieved a 6.1x ROI, generating $39k revenue from a $6.5k ad spend for another component.

Return On Ads
3.53x

Monthly online sessions surged from 5.3k to 51k, totaling 615k users for the year. Conversion rate reached 4.41%,
exceeding industry standards.

Conversion Rate
4.4%

Organic search impressions tripled from 589k to 1.6 million, enhancing online visibility. Monthly online sessions
surged from 5.3k to 51k, totaling 615k users for the year.

Organic Impressions
1.6M



Remarkable Results and
Transformative Impact

Social media platforms witnessed a user base increase of 1.8k, with a conversion rate of 7.91%. TikTok account
garnered 1.7k likes and 424 followers within a few months.

Conversion Rate

7.9%

Patient Growth

Using AI to Open Unique Marketing Strategies

Other Marketing Initatives 

What Elite Health Online has to say:

The company's vitality hinges significantly on the consistent influx of new patients each month. Throughout 2022, their
patient acquisition rate stagnated at approximately 70 new patients monthly, with their previous record peaking at 75.
However, within a span of 75 days under our guidance, we propelled their monthly new patient count to 113. Over the
subsequent four months, this number surged to 125, then 145, and culminated in an impressive 188 new patients in a
single month. Presently, the company sustains an average monthly new patient intake of no less than 175,
demonstrating a remarkable and sustained growth trajectory.

Employing cutting-edge AI technology, we crafted a bespoke Generative Pre-trained Transformer (GPT) model
equipped with Knowledge Bases (KBs) encompassing all of the client's product offerings. This innovative approach not
only facilitated extensive content creation across various channels but also played a pivotal role in ensuring the
precision and accuracy of the generated content.

We oversaw the successful launches of a significant new products and a walk-in clinic offering IV therapies, managing
every aspect from website development and messaging to affiliate marketing and paid advertising. Additionally, we
authored and distributed six ebooks to generate leads, leveraging them to recruit new patients. Implementing various
automation strategies, we accelerated lead generation and appointment scheduling processes. Furthermore, we
initiated a weekly video podcast series, amassing over 45 episodes and garnering more than 111K views, effectively
enhancing branding, awareness, and product education for the company.

“Mark  and his team are out-of-the-box thinkers. They learn your market and provide the
business acumen and data to make smart decisions with your marketing dollars. We could
not be more pleased with Mark and his team at Luce Media.“

“We have used 3 marketing firms prior to using Luce Media. Our experience was a marginal
success with ups and downs. Once I engaged with Mark and his team, we took off like a
rocket. New patient acquisitions are pushing the limits to what our operations can handle.”



As Elite Health Online (EHO) celebrates its recent achievements, it's essential to acknowledge that their
journey is only just beginning. With the wind of success at their backs and a revitalized marketing
strategy guiding their path, the opportunities ahead are boundless. Equipped with invaluable insights,
innovative tactics, and an unwavering commitment to excellence, EHO stands poised to cement its
status as a pioneer in the telehealth industry. The future brims with promise, offering a landscape ripe for
continued growth, innovation, and triumph.

In essence, the collaboration between EHO and Luce Media epitomizes the
transformative potential of strategic marketing. In an environment characterized by
rapid change and ambiguity, their combined efforts have not only opened new doors
for expansion but have also reshaped industry norms, setting an unprecedented
standard for excellence in telehealth marketing. As they venture forward into
uncharted territories, one truth remains undeniable –

The horizon of telehealth shines brighter than ever before, with boundless
possibilities awaiting those bold enough to seize them.

Summary of Our Journey



Join the
Revolution
Are you ready to revolutionize your marketing approach and achieve
unprecedented success? Book a Discovery Call with Mark Toney, CEO of
Luce Media, and embark on a journey to redefine the boundaries of your
business's potential. Don't miss this opportunity to transform your brand
and impact lives.

Book your session now. We are happy to provide you the contact
information of the dentists who own this dental practice. 

Drop us a line, and let's discuss your practice's needs and
how we can meet them.

Speak directly with our SEO specialists to understand how
we can elevate your practice's digital footprint.

Visit our Luce Media Calendar and book a time that works
for you. Let's discuss your practice's goals and how we can
achieve them together.

Email us at Information@LuceMedia.net

Call us at (469) 907-1057

Schedule a Meeting

Take Action Now

https://calendly.com/lucemedia/ai-powered-marketing-meet
https://calendly.com/lucemedia/new-meeting-request

